


TA
B

LE
 O

F 
C

O
N

TE
N

TS
1. INTRODUCTION

2. A BRIEF ON GETTING STARTED WITH  

    YOUR ONLINE RENTAL MARKETPLACE 

    FOR THE PHOTOGRAPHY BUSINESS

4. KEY FEATURES OF AN ONLINE RENTAL 

    MARKETPLACE FOR PHOTOGRAPHY 

    BUSINESS

3. UNDERSTANDING THE CURRENT MARKET 

    TREND FOR THE ONLINE RENTAL 

    MARKETPLACE FOR PHOTOGRAPHY

5. MOST POPULAR PHOTOGRAPHY & 

    VIDEOGRAPHY GEAR OF 2021

6. THE FUTURE OF ONLINE PHOTOGRAPHY 

    RENTAL MARKETPLACE

02

03

06

08

11

13

157. SUMMARY

0 1



The  g loba l  renta l  economy  i s  reach ing  new  he ights  i n  2021  and  i s

p red ic ted  to  reach  $335  bi l l i on  by  2025 .  The  concept  of  rent ing  i s

not  someth ing  new .  However ,  the  i n te rnet  and  the  present  pandemic

s i tuat ion  have  ampl i f i ed  both  i t s  appea l  and  growth  i n  recent  yea r s ,

thanks  to  va r ious  on l ine  marketp laces .

Our  fo re fa ther s  s t rong ly  be l ieved  i n  ownersh ip .  But  the  mil lenn ia l s

a re  not  ve ry  concerned  about  owning  a  product .  In s tead ,  they  are

more  focused  on  l ead ing  a  h igh -qua l i t y  l i f e  with  min imal  expenses .

Th i s  can  be  made  poss ib le  on ly  th rough  a  renta l  sy s tem .  So  i f  you  are

look ing  to  s ta r t  a  renta l  bus iness ,  th i s  i s  a  per fec t  t ime .

I n t r o d u c t i o n

Sta r t ing  up  an  on l ine  photography  renta l  marketp lace  i s  a  un ique

idea  as  the re  aren ’ t  many  bus inesses  opera t ing  i n  that  domain .  You

wi l l  have  l e s s  di rec t  compet i t ion  i n  th i s  sec to r .  By  rent ing  out

camera  gears  on l ine ,  you  can  of fe r  se rv i ces  fo r  both  pro fess iona l s

and  non -pro fess iona l s  and  va r ious  occas ions  such  as  weddings ,

f i lmmak ing ,  graduat ion ,  bi r thdays ,  etc .
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I t  may  seem  easy  to  ente r  the  photography  renta l  market .  But  to

sca le  up  and  to  ensure  l ong - te rm  success ,  you  shou ld  pr io r i t i ze

qua l i t y  and  cus tomer  sa t i s fac t ion ,  which  can  be  ach ieved  on ly  by

implement ing  the  gu ide l ines  prov ided  i n  th i s  e -book .

Whi le  c reat ing  your  own  renta l  marketp lace  has  a  l o t  of  cha l lenges ,

a  proper  s t ra tegy  to  min imize  the  r i sk s  i nvo l ved  can  he lp  overcome

them .

A  B r i e f  o n  G e t t i n g  S t a r t e d  W i t h
Y o u r  O n l i n e  R e n t a l  M a r k e t p l a c e
f o r  t h e  P h o t o g r a p h y  B u s i n e s s
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The  fo l lowing  s teps  wi l l  put  you  on  the  r ight  path  to  k icks ta r t  your

photography  renta l  bus iness .

The  f i r s t  th ing  to  do  whi le  s ta r t ing  a  renta l  marketp lace  i s  to  ana lyze

the  market  and  i t s  t rends .  F ind  out  about  your  compet i t ion .  I f  the re

a re  many  compet i to r s ,  you  have  to  f ind  i nnovat i ve  ways  to  l e ve l  up

the  cus tomer  se rv i ce  and  s tand  apar t .  Also ,  i f  the  market  has  a  l ow

f requency  of  t ransact ions ,  you  have  to  s t ra teg ize  your  market ing

p lans  accord ing ly .  Remember  -  a lmost  42%  of  the  s ta r tups  f a i l  due

to  poor  unders tand ing  of  the  markets .  There fo re  i t ’ s  essent ia l  to

unders tand  the  market  and  plan  your  bus iness  accord ing ly .

Next ,  you  need  to  des ign  a  sound  bus iness  model  to  bu i ld  a

pro f i tab le  venture .  You  need  to  ident i f y  the  monet i za t ion  plan  bes t

fo r  your  bus iness .  I t  cou ld  be  subsc r ip t ions ,  commiss ions ,  l i s t ing

fees ,  sa les  f ees ,  adver t i sement  f ees ,  etc .  Whateve r  i t  be ,  you  have  to

f ind  the  r ight  ba lance  i n  c reat ing  a  revenue  model  that  at t rac t s

rente r s /cus tomers  and  i s  a l so  pro f i tab le .

Af te r  choos ing  a  bus iness  model ,  you  need  to  c reate  a  un ique  va lue

propos i t ion .  I t ’ s  the  se t  of  reasons  that  encourage  rente r s  and

cus tomers  to  choose  your  marketp lace  and  not  other  opt ions .  By

ana lyz ing  your  market ,  you  can  of fe r  un ique  va lue  propos i t ions  such

as

Brands  that  are  not  ava i l ab le  i n  other  s to res .

Discount ,  of fe r s ,  and  regu la r  sa les .

Fas t  and  f ree  sh ipp ing ,  r i sk - f ree  renta l s ,  l ow  or  no  depos i t ,  and

exper t  cus tomer  suppor t .

F i n d  Y o u r  M a r k e t

C r e a t e  a  F o o l - p r o o f  B u s i n e s s  M o d e l

D e v e l o p  a  V a l u e  P r o p o s i t i o n
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To  bu i ld  your  own  marketp lace ,  you  have  two  opt ions  i n  hand :

Deve lop  i n -house  f rom  sc ra tch  or  par tner  with  a  th i rd -par ty

company .  Both  have  the i r  pros  and  cons .  For  example ,  here  are  the

pros  and  cons  of  deve lop ing  a  marketp lace  i n -house

D e c i d e  o n  t h e  D e v e l o p m e n t  A p p r o a c h

Need  to  h i re  spec ia l i s t s . Or ig ina l  des ign .

Expens i ve -  f rom  $5  to  $250k . Unique  funct iona l i t y .

Long  f rom  6  to  12  months F lex ib i l i t y  at  a l l  s tages .

C o n s P r o s

Deve lop ing  a  marketp lace  i n -house  on  your  own  i s  cha l leng ing ,

espec ia l l y  i f  you  are  on  a  shoes t r ing  budget  or  you  do  not  know  the

ins  and  outs  of  deve lopment .  The  process  of  deve lopment  i nvo l ves  a

UX /UI  des igner  to  des ign  the  user  i n te r face ,  a  team  of  deve lopers  to

deve lop  the  funct iona l i t i e s ,  and  a  tes t  team  to  f i x  bugs  and  ro l l  out

f requent  updates .  

3 rd  par ty  marketp lace  exper t s  such  as  T ige r  of fe r  advanced  and

innovat i ve  so lu t ions  that  are  a  much  bet te r  cho ice  than  deve lop ing

in -house .

Here  i s  a  un ique  va lue  propos i t ion  by  a  renta l  bus iness
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Ana lyz ing  compet i to r s  th rough  S imi la rweb ,  SEMRush ,  Quantcas t ,

etc .

Exp lo re  keywords  th rough  Goog le  Adword  to  opt imize  your

p la t fo rm .

Run  ad  campa igns  on  Goog le ,  Facebook ,  In s tagram  to  rope  i n

cus tomers .

U n d e r s t a n d i n g  t h e  C u r r e n t  M a r k e t
T r e n d  f o r  t h e  O n l i n e  R e n t a l
M a r k e t p l a c e  f o r  P h o t o g r a p h y

Next ,  you  need  to  deve lop  a  market ing  s t ra tegy  to  promote  your

marketp lace .  For  that ,  you  need  to  ana lyze  your  ta rget  aud ience

(gear  rente r s  and  cus tomers )  and  unders tand  the  bes t  channe l s  to

pu l l  them  to  your  pla t fo rm .  You  can  e i ther  do  i t  on  your  own  or  h i re

a  market ing  agency .  The  process  i nvo l ves

D e v e l o p  a  M a r k e t i n g  S t r a t e g y

The  i n f luence  of  techno logy  i n  the  camera  renta l  i ndus t r y  i s

inc reas ing  every  yea r .  Due  to  r i s ing  compet i t ion  i n  the  renta l

bus iness ,  compan ies  are  i n tegra t ing  the  l a tes t  techno log ies  to

improve  the i r  opera t ions .  Here  are  some  of  the  top  t rends  that  have

s ign i f i cant l y  impacted  the  on l ine  renta l  i ndus t r y

D e v e l o p  a  M a r k e t i n g  S t r a t e g y

Big  data  has  become  a  key  re source  to  t rans fo rm  the  way  bus inesses

opera te .  The  data  co l lec ted  i s  used  to  ana lyze  on l ine  cus tomer

t rends  and  he lp  you  ta rget  new  demograph ics  and  te r r i to r ie s .  In  a

compet i t i ve  sec to r  l i ke  the  camera  renta l  i ndus t r y ,  many  bus inesses

leve rage  data  ( such  as  gears  that  are  most  and  l eas t  popu la r ,

cus tomer  behav io r ,  etc . ) .  Th i s  i s  done  to  i nc rease  opera t iona l

e f f i c iency ,  f l ee t  ut i l i za t ion ,  improve  dec i s ion -making ,  and  of fe r  great

cus tomer  se rv i ce .  Al l  th i s  g ives  a  s ign i f i cant  compet i t i ve  advantage .
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Usage  of  mobi le  phones  has  su rpassed  desktop  user s  i n  recent  yea r s .

A  recent  su rvey  has  found  that  mobi le  phones  account  fo r  68 . 1%  of

a l l  webs i te  v i s i t s  i n  2020 ,  i nc reas ing  f rom  63 .3%  i n  2019 .  

For  a  renta l  bus iness ,  mobi le  app l i ca t ions  of fe r  an  ar ray  of  f ea tu res

rang ing  f rom  easy  f l ee t  management ,  send ing  push  not i f i ca t ions  to

cus tomers ,  c reat ing  repor t s ,  genera t ing  se rv i ce  order s ,  and  much

more .  These  capab i l i t i e s  have  played  a  t remendous  ro le  i n  th i s

indus t r y  by  t rans fo rming  how  the  s takeho lder s  communicate  with

each  other .  Unique  f ea tu res  l i ke  rea l - t ime  t rack ing  wi l l  improve  the

de l i ve ry  management  of  camera  equ ipment  and  keep  cus tomers

in fo rmed  about  the  order  s ta tus .

M o b i l e  A p p l i c a t i o n s

Cloud -based  app l i ca t ions  are  the  core  reason  fo r  bus inesses  to  be

f ree  f rom  the  c lu tches  of  geograph ica l  l im i ta t ions .  A  s tudy  by

R ightsca le  has  found  that  95%  of  organ iza t ions  use  c loud -based

techno log ies  to  power  the i r  bus iness .  A  c loud -based  app  wi l l

s t reaml ine  your  bus iness  opera t ions  by  of fe r ing  the  r ight  ba lance  of

secur i t y  and  mobi l i t y  and  de l i ve r  se rv i ces  accord ing  to  cus tomer

expecta t ions .

For  example ,  a  cus tomer  can  rent  equ ipment  and  access  the i r

account  on l ine  anyt ime  and  f rom  any  dev ice  they  want ,  re tu rn  the i r

equ ipment  renta l s ,  etc . ,  at  the i r  conven ience .  The  bus inesses  that

o f fe r  th i s  conven ience  are  bound  to  s tay  ahead  i n  the  market .

C l o u d - b a s e d  P l a t f o r m s
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Onl ine  renta l  compan ies  are  cons tant l y  l ook ing  fo r  new  ways  to

reduce  equ ipment  downt ime  and  i nc rease  the  de l i ve ry  process

upt ime .  Te lemat ics  wi l l  he lp  the  equ ipment  renta l  i ndus t r y  to

improve  i t s  product i v i t y  by  t rack ing  data  of

T e l e m a t i c s  a n d  F l e e t  M a n a g e m e n t

Renta l  f requency  of  cer ta in  equ ipment  to  make  more  popu la r

equ ipment  ava i l ab le  to  a l l  the  user s

De l i ve ry  veh ic les  such  as  routes ,  mileage ,  run  t ime ,  temperatu res ,

etc . ,  to  opt imize  the  de l i ve ry  process  and  veh ic le  maintenance .

Thus ,  Te lemat ics  wi l l  prov ide  you  with  an  i n -depth  unders tand ing  of

a l l  e lements  i n  the  equ ipment  renta l  process  and  f l ee t  management .

In  summary ,  i t  wi l l  he lp  you  mainta in  a  h igh  qua l i t y  of  se rv i ce .

K e y  F e a t u r e s  o f  a n  O n l i n e  R e n t a l
M a r k e t p l a c e  F o r  P h o t o g r a p h y
B u s i n e s s
When  bu i ld ing  an  on l ine  renta l  pla t fo rm ,  i t ' s  essent ia l  to  i nc lude  a l l

the  key  f ea tu res  to  make  your  pla t fo rm  v iab le  and  dr i ve  bus iness

g rowth .  The  fo l lowing  f ea tu res  are  c ruc ia l  to  make  your  pla t fo rm

unique  and  user - f r i end ly

V i s i to r s  on  a  camera  renta l  marketp lace  of ten  have  dive r se

requ i rements .  For  s ta r te r s ,  of fe r ing  user s  di f fe rent  sea rch  opt ions

wi l l  s impl i f y  the i r  product  sea rch .  A  t yp ica l  camera  renta l  webs i te  or

a  mobi le  app l i ca t ion  shou ld  of fe r  opt ions  l i ke  

Cameras

Lenses

L ight ing

Aud io  equ ipment

T r ipods

etc

C a t e g o r i e s  T o  S i m p l i f y  B r o w s i n g  &  S e a r c h

These  main  categor ies  can  be  fu r ther  div ided  i n to  subcategor ies

based  on  brands ,  t ypes  and  so  on .



Lens  types ,  such  as  wide ,  normal ,  te lephoto ,  underwate r  l ens ,  etc .

Lens  aperture ,  such  as  f 2 .5 ,  f 2 .8 ,  T2 .2 ,  etc .

Mount  types ,  such  as  Canon  EF  mount ,  Nikon  F  mount ,  Sony  E

mount ,  etc .

Support  types ,  such  as  g imba l s ,  monopods ,  t r ipods ,  shou lder  r ig s ,

etc .
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Today ,  i t  i s  a lmost  imposs ib le  to  f ind  an  eCommerce  pla t fo rm

wi thout  a  sea rch  f i l t e r .  Your  marketp lace  i s  no  di f fe rent .  Camera

equ ipment  i s  ve ry  dive r se  with  a  l o t  of  techn ica l  aspects  embedded

into  i t  such  as

F i l t e r s  T o  F i n d  T a r g e t e d  R e s u l t s

By  f ea tu r ing  a  f i l t e r  opt ion  with  re levant  c r i te r i a  ( such  as  l ens

aper tu re ) ,  user s  can  sea rch  fo r  a  spec i f i c  i t em  with  ease .

Wish l i s t s  a l low  user s  to  save /bookmark  the i r  f avo r i te  camera

equ ipment  fo r  fu tu re  re fe rence .  I f  the  user  wants  a  co l lec t ion ,

wish l i s t s  are  a  great  way  to  t r im  the i r  se lec ted  opt ions  and  he lp

them  ana lyze  the i r  pre fe rences  fo r  order  placement .

W i s h l i s t  t o  S t o r e  F a v o r i t e  P r o d u c t s



How  does  the  pla t fo rm  work ?

How  secure  are  the  payment  gateways ?

What ' s  the  sh ipp ing  po l i cy ,  i n su rance ,  and  owner ' s  guarantee ?

What  are  the  equ ipment  l ease  agreement  and  l i cense  po l i cy ?

I s  the re  a  secur i t y  depos i t ?

Some  of  the  common  FAQs  are

Whi le  rent ing  a  piece  of  equ ipment ,  any  f i r s t - t ime  cus tomer  wi l l  be

inte res ted  to  know  about  the  rev iews  of  peop le  who  have  prev ious l y

used  that  product .  Whi le  user  rev iews  are  a  must -have  f ea tu re  i n  any

on l ine  bus inesses ,  i t  i s  a  double -edged  sword .  Though  negat i ve

rev iews  can  bad ly  impact  the  buy ing  dec i s ion  of  the  user s ,  pos i t i ve

rev iews  can  overcome  them .  I t  i s  wide ly  apprec ia ted  by  the  user

communi ty .  The  user s  a l so  be l ieve  that  pla t fo rms  with  hones t  user

rev iews  are  f a r  bet te r  than  no  rev iews .
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Wish l i s t s  se rve  mult ip le  use  cases .  For  example ,  they  can  be  used  as

an  exce l lent  market ing  too l  to  send  push  not i f i ca t ions  or  reminders .

They  can  be  sent  at  def ined  t ime  i n te rva l s  to  remind  the  user s  of  the

saved  order s  or  i f  any  of  the  saved  order s  have  spec ia l  of fe r s  or  are

qu ick l y  se l l ing  out .

F r e q u e n t l y  A s k e d  Q u e s t i o n s  ( F A Q s )  a s  F r o n t l i n e  S u p p o r t

An  FAQ  sec t ion  i s  c ruc ia l  fo r  a  camera  renta l  pla t fo rm  to  make  user s

unders tand  the  va r ious  f ea tu res  you  are  of fe r ing  and  answer  any

ques t ions  about  the  order ing  process .  I t  i s  the  f i r s t  l i ne  of  suppor t

and  prevents  unnecessa ry  burdens  on  your  suppor t  s ta f f .

U s e r - g e n e r a t e d  R e v i e w s  t o  B u i l d  T r u s t

R e l a t e d  I t e m s  t o  E n h a n c e  U s e r  E n g a g e m e n t  



T r ipods  are  one  of  the  f ew  ve r sa t i l e  and

necessa ry  accesso r ie s  fo r  photography .  No

matte r  where  you  are  shoot ing ,  you  need

a  t r ipod  to  capture  pic tu res  of  good

qua l i t y .  I t  of fe r s  s tab i l i t y  and  a l lows  you

to  take  l ong -exposure  shots  without

shak ing .  I t  i s  h igh ly  use fu l  i n  tak ing

p ic tu res  i n  l ow - l i ght  se t t ings .

One  of  the  bigges t  bummers  i n

photography  i s  blur r y  images .

Photographers  of ten  witness  th i s  i s sue ,

espec ia l l y  when  t r y ing  to  take  pic tu res  of

a  sub jec t  under  h igh  magni f i ca t ion .

Press ing  the  shut te r  but ton  wi l l  re su l t  i n  a

t iny  shake  that  blur s  the  re su l tant  image .

That  i s  why  even  the  most  pro fess iona l

photographers  keep  a  remote  shut te r

handy  when  captur ing  h igh -qua l i t y  shots .

There  are  two  k inds :  wired  and  wire les s .

Both  se rve  the  same  purpose  and  so l ve

the  i s sue  of  blur r y  images  with  a  c l i ck  of  a

but ton .
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An  average  user  on  your  camera  renta l  pla t fo rm  of ten  misses  out  on

other  products  (which  they  may  l i ke )  whi le  sea rch ing  fo r  spec i f i c

i tems .  Th i s  i s  where  sec t ions  l i ke  “S imi la r  i t ems , ”  “You  may  be

inte res ted  i n , ”  “Peop le  who  v iewed  th i s  i t em  a l so  v iewed , ”  etc . ,  can

he lp .  They  enhance  the  user ' s  brows ing  exper ience  and  of ten  l ead  to

h igher  conver s ions .

I f  you  are  s ta r t ing  a  camera  renta l  bus iness ,  you  shou ld  have  an  i n -

depth  unders tand ing  of  the  gears  essent ia l  fo r  photography .

Assuming  you  have  a l l  the  l a tes t  cameras  fo r  photography ,  l e t s  us

see  the  must -have  gears  fo r  a  camera  renta l  marketp lace

C a m e r a  T r i p o d

R e m o t e  S h u t t e r  R e l e a s e

M o s t  P o p u l a r  P h o t o g r a p h y  &
V i d e o g r a p h y  G e a r  o f  2 0 2 1



When  i t  comes  to  photography ,  camera

lenses  are  more  impor tant  than  the

camera  i t se l f .  A  bas ic  DSLR  with  a  great

lens  wi l l  per fo rm  bet te r  than  the  most

expens i ve  camera  with  a  te r r ib le  l ens .

Beg inners  usua l l y  go  with  pr ime  l enses  to

lea rn  va r ious  compos i t ion  techn iques .

These  l enses  are  usua l l y  the  hot  se l l ing

i tems .  For  example ,  fo r  Nikon  and  Canon

cameras ,  the  50mm  f / 1 .8  pr ime  l enses  are

the  cheapes t  of  a l l ,  making  i t  the  most

commonly  used  equ ipment  among

beg inners .

Whether  you  take  pic tu res  as  a  hobby i s t  or  as  pro fess iona l ,

unders tand ing  l i ght ing  i s  c ruc ia l  fo r  the  bes t  outcomes .  Though

ga in ing  ext ra  l i ght  can  be  as  easy  as  us ing  a  l amp  f rom  your  l i v ing

room  or  a  window ,  you  need  a  pro fess iona l  l i ght ing  k i t  to  cont ro l  the

l ight ing  to  your  conven ience .  That  i s  why  every  photographer  has  a

f la sh  k i t .  Spend ing  on  l i ght ing  equ ipment  wi l l  make  your  pla t fo rm

look  pro fess iona l  and  he lp  your  cause ,  i .e . ,  pro fess iona l  photos .

12

C a m e r a  L e n s

P h o t o g r a p h y  L i g h t i n g  E q u i p m e n t



A  re f l ec to r  i s  s imply  a  too l  to  red i rec t  the  ex i s t ing  l i ght  or  red i rec t

the  l i ght  f rom  f l a sh  equ ipment .  They  come  i n  va r ious  co lo r s  and

s izes ,  depend ing  on  how  much  you  want  the  l i ght  to  bounce  back .  A

t rad i t iona l  whi te  re f l ec to r  prov ides  n ice  and  so f t  l i ght .  A  s i l ve r

re f l ec to r  doesn ' t  change  the  l i ght  much ,  but  i t  i s  br ighte r  than  i t s

wh i te  counte rpar t s .  Gold  re f l ec to r s  are  used  to  get  a  warm  orange

tone .  More  than  re f l ec t ing  the  l i ght ,  they  are  pr imar i l y  used  to  f i x

shadows ,  espec ia l l y  when  you  are  shoot ing  outdoors .

1 3

R e f l e c t o r

T h e  F u t u r e  o f  O n l i n e  P h o t o g r a p h y
R e n t a l  M a r k e t p l a c e
The  fu tu re  of  the  photography  renta l  marketp lace  bus iness  wi l l

cont inue  to  evo l ve  with  newer  techno log ies .  Peop le  across  the  wor ld

we lcome  th i s  adaptab i l i t y  and  f l ex ib i l i t y  of  the  camera  renta l

bus iness .  Let ' s  see  how  techno log ies  are  go ing  to  t rans fo rm  the

futu re  of  the  photography  renta l  i ndus t r y



Blockcha in  i s  a  decent ra l i zed  dig i ta l  publ i c  l edger  fo r  conduct ing

t ransact ions .  Every  t ransact ion  i s  recorded  i n  the  l edger

chrono log ica l l y  and  access ib le  to  everyone  on  the  cha in  without

anybody  regu la t ing  the  process .

Blockcha in  and  c ryptocur renc ies  are  one  of  the  f a s tes t  evo l v ing

techno log ies  and  are  go ing  to  benef i t  the  renta l  i ndus t r y  by
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B l o c k c h a i n  T e c h n o l o g y :

E l iminat ing  the  i n te rmedia ry  cos t s  due  to  di rec t  t ransact ions .

E l iminat ing  the  r i sk  of  f r audu lent  act i v i t i e s .

Fac i l i t a t ing  more  t ransparent  and  h igh ly  secure  t ransact ions  due

to  c ryptograph ic  protoco l s .

Less  to  no  human  i nvo l vement .

Cont inuous  t rack ing  and  moni to r ing .

Handl ing  automat ic  secure  payments .

In te rnet  of  th ings  ( I oT )  i s  an  i n te rconnect ion  between  the  i n te rnet

and  va r ious  phys ica l  dev ices  embedded  with  e lec t ron ics  and  other

fo rms  of  hardware ,  which  can  be  remote l y  cont ro l l ed  and  moni to red .

The  evo lu t ion  of  I oT  of fe red  l im i t le s s  oppor tun i t i e s  fo r  a l l  on l ine

marketp lace  bus inesses .  

I oT  f ac i l i t a tes  shar ing  of  data  between  ex i s t ing  dev ices ,  on l ine

p la t fo rms ,  veh ic les ,  etc . ,  th rough  va r ious  sensor s  and  he lps  opt imize

the  bus iness  process .  Some  of  the  other  impor tant  benef i t s  i t  of fe r s

a re  

I n t e r n e t  o f  T h i n g s  ( I o T )



S u m m a r y
The  on l ine  camera  renta l  marketp lace  demand  has  been

exper ienc ing  an  upward  curve  desp i te  the  recent  pandemic

outbreak .  There  i s  a  consensus  among  the  publ i c  that  mobi l i t y  and

f lex ib i l i t y  are  essent ia l  fo r  an  on l ine  renta l  bus iness ,  and  i t  makes

economic  sense  to  rent  expens i ve  camera  equ ipment  i n s tead  of

buy ing  them .  

Bui ld ing  a  renta l  marketp lace  fo r  photography  seems  easy  i n  theory ,

but  i t  i s  h igh ly  complex  and  requ i res  a  sound  unders tand ing  of  the

deve lopment  process .  To  s tay  ahead  i n  the  compet i t ion  and  ga in  an

advantage ,  you  need  to  evo l ve  by  implement ing  the  bes t

techno log ies  and  i nnovat ions .

T iger ,  an  on l ine  marketp lace  deve lop ing  pla t fo rm ,  wi l l  save  you  the

hass les  of  go ing  th rough  these  complex  processes  and  of fe r s  a  one -

s top  so lu t ion  fo r  a l l  your  needs  whi le  bu i ld ing  an  on l ine  renta l

photography  bus iness .  With  T ige r ,  You  can  bu i ld  your  own  renta l

marketp lace  f rom  sc ra tch  without  any  knowledge  of  cod ing .  I t  of fe r s

you  a  wide  ar ray  of  f ea tu res  per fec t l y  ta i lo red  fo r  your  bus iness  and

a  ded icated  suppor t  team  to  he lp  you  anyt ime

To  know more  about  T iger  and  how i t  can
maximize  your  ROI ,  Contact  us  now.

https://jungleworks.com/tiger/photography-marketplace/
https://jungleworks.com/tiger/photography-marketplace/

